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Conceptual Design and Feasibility Study for Implementation

of and Intelligent help desk over Iran Trade Point
Seyed Ebrahim Abtahi
Computer Engineering Department
Sharif University of Technology

Abstract
In this article an intelligent ETO(Electronic Trade Opportunity) help desk is conceptually designed to be
implemented as an e-service on IRAN Trade Point. Users including exporters and importers may access to
information services , distributed ETO , latest export and import workflow and updated regulations .These
services will be accessible for stakeholders and partners of trade system over Internet. Feasibility study
of implementation alternatives also has been carried out by a score model.

Keywords

Intelligent help desk , Trade point e-services , Export & Import e-services , e-commerce , Electronic Trade
Opportunity.
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1-CRM: Customers Relationship Management- '
2- Relationship Management PRM: Partners
11 - WFM: Work Flow Management
12 - UM: Users Management
13 - KTM: Knowledge Tree Management
14 - e-CRM: Electronic CRM
15 - CP: Customers Profiles
'® _ CLM: Customers Life Cycle Management
17_ e-PRM: Electronic PRM

- PSS: Partners Services and Systems
"” - GWF: Global Work Flow

- LWF: Local Work Flow

- CKM: Customers Knowledge Management
22_ SSKB: Self Service Knowledge Based

- ETL: Extraction Transform & Loading
# _ Opportunity Management
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1 - ETO MGT: Electronic Trade Opportunity
Management

2 - Integration and Decomposition of ETO

3 - Proper ETO Push

4 - Intelligent Helps

5 - Customers Intelligent

6 - Partner Information

7 - Information Application & e-Service of
Partners

8 - Chat Room
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